They are tech savvy multi-taskers,
demanding consumers, and one of the
most important demos for marketers. But
young people today are rapidly moving
targets. They dart from place to place and
medium to medium, from traditional

to an ever-expanding menu of digital
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media. The one constant is that they are B\
always connected. Friends and peers are

.

e | .

—r

L

major in uences in their lives and this
connectivity allows them to keep in touch,
express themselves and stay entertained

when they can t be face to face.

MARKET I N

All of this certainly doesn t make it any easier for
marketers. Its not just that they need to speak to
young consumers in their venues and through multi-
platform messaging, they have to keep apace with
changing trends and attitudes. Something that s cool
one day isnt the next, says Parry Rosenberg, master
strategist at Compound Corporation.

I think its partly a bit of everything, from
Facebook to all of the other technologies and new
forms of communications. If something becomes hot
in B.C., every student in the country knows about
it immediately. So where you used to get trends that
started on one side of the country, or in one place
and they would take a long time to evolve across the
country, its almost instantaneous now.

Giving young people the chance to interact and
engage with brands and media is a key tactic for
connecting with kids, tweens and teens alike. An
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interactive website is the price of admission to
the youth market today but face-to-face is also
important. That s why brands are having so much
success with events  whether in schools, on
campuses or in their communities.

Natalie Cunningham, brand manager for
Teletoon Canada, says research and focus group
work has shown the network that while its
advertising, promotions and website are successful
with the target audience, its annual cross-country
summer tour provides an important opportunity
for face-to-face contact with TELETOON fans.

From the research we ve done and our
connection with them, we ve identi ed our
Teletoon Tour live event as being the best way to
interact with them, to have their voices heard, to
interact with the cartoons they love and to give
them that live experience.
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